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The consumer manifesto for open banking

Open banking should be a force for good which promotes financial inclusion and widens
access to more useful, affordable and understandable financial services for everyone.

Services should meet people’s positive expectations, be upfront about how they’re paid
for and how they use personal data. They should be sold and delivered in a way which
respects people’s identity, their data and their right to make the most of their money and
live the lives they want to.

Open banking should genuinely equip people with real power to control access to
their account and use of their data. People should be able to stop sharing access
to their account easily without facing penalties.

Open banking should be reliable and as secure as it possibly can be. It should be clear
to people with whom they are sharing their data and the legitimacy of those companies.
Data breaches and fraud should be rare and exceptional, not the rule.

People, their identity and their money should be universally safe. People should
not bear unfair risk. When things go wrong people should have simple, free, quick
access to help and redress.




